— Possibilities

Insights from Global Companies on the
Multigenerational Workforce
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A large majority of companies would be likely to implement the following practices to enhance
their multigenerational workforce if given the tools to do so:
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Yet, barriers to working longer persist. A
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employees that want and need to work longer from doing so. "

Employers have an important role to play in supporting workers

of all ages and life stages in accessing the necessary skill building
and other work supports (lifelong learning, caregiving leave, etc)
that allow workers to remain employable over a lifetime.

For more information on AARP's partnership with the World Economic Forum and the OECD,
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only the responses of those surveyed. This is a preliminary fielding.

A fielding of all OECD countries is underway, with results expected by June of 2020. For more information on the survey, contact Rebecca Perron at rperron@aarp.org.



